facebook

Facebook helps you connect and share with
the people in your life.

29,161,923

people like this
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Secrets of a successful | Presened by »
Peter Togel

and effective Facebook page = Clemson University




Facebook in 60 seconds

e Facebook is a social networking service and website launched In
February of 2004, operated and privately owned by Facebook, Inc.

e As of June 2011, Facebook has more than 674 million active users -
more than 149 million users in the United States alone.

e According to the Nielsen Company, the average active social media user,
logs in 19.2 times per month on Facebook, spending an average of
5 hours and 52 minutes on the site.

e According to a study by Starcom MediaVest Group and Rubinson Partners,
Facebook makes up 56% of all shared content (up from 45% in August, 2010)
on the web. Facebook allows you to share your passion and conviction.


http://en.wikipedia.org/wiki/Social_networking_service
http://en.wikipedia.org/wiki/Social_networking_service
http://blog.nielsen.com/nielsenwire/global/global-audience-spends-two-hours-more-a-month-on-social-networks-than-last-year/
http://blog.nielsen.com/nielsenwire/global/global-audience-spends-two-hours-more-a-month-on-social-networks-than-last-year/
http://www.smvgroup.com/
http://www.smvgroup.com/
http://blog.joelrubinson.net/about-rubinson-partners/
http://blog.joelrubinson.net/about-rubinson-partners/

Personal, groups & pages

Personal Groups Pages

* The purpose of the * The purpose of a group is * The purpose of a
personal page is to give to connect like-minded business page is to
yourself a means to people or give promote your business,
Interact and connect with information about a topic product or service or to
friends and to portray that is of interest to you represent a public figure,
yourself. and your group celebrity or band.

o Off-limits to companies members. e Pages will never display
and nonprofit * Groups can be kept their admins' names
organizations. open, closed or secret.

* Vanity URLs

e |f you're a group admin,
your name will appear on
that group.  Targeted Stream Posts

* Promotional Widgets

e Metrics



It Is easy
to buy a horse ...

* Facebook marketing can be
cost effective but it requires a
lot of time, effort and a few
passionate communicators to
maintain a dialogue with your
audience.

e \Without putting in the effort,
your page will show your real
interest in your audience.

Don’t expect to get thousands
of fans to your Facebook page
within your first month, but set
a realistic goal and try to make
progress towards it every day.

Umon County Clemson Extension Service « uke

Union County Clemson Exte... - Top Posts v

oly -

Union County Clemson Extension Service

Master Gardener Assoclation Meeting

Monday, “.ly’ 5, 20116 J pm
Union County Clemson Ext

g Discussions

Union County Clemson Extension Service created an event

Citizen Water Monitoring Training Day

Thursday, May 12, 2011 at Qpm

Musgrove Mill Historic Site (Picnic Sheiter), Clinton, SC

people like this
Union County Clemson Extension Service created an event

Enoree River Sweep

Union County SC Ccess points along the Enoree River

Add to My Page's Favorites
Subscribe via RSS

Union County Clemson Extension Service created an even

Livestock and Outdoor Family Fun Night

Friday, March 25, 2011 at 5:00pm
Union County Fairgrounds, Union

Union County Clemson Extension Service The Uvestock
Outdoor Family Fun Night has been cancelled.
March 24 at 10:39pm

Union County Clemson Extension Service

We are now taking applications for the 4-H FACE Wildiife Program. In
order to enter this program, you must plant one plot and keep notes on it
for one growing season.

Comtact the Extension office for more information, (864) 427-6259

Y Union County Clemson Extension Service likes this.
Union County Clemson Extension Service created an event

Union County Livestock Assoclation
Thursday, February 24, 2011 at 7:00pm
fice

/ Union County Clemson Extension Service changed their Location.



Create a vanity URL

e The URL of your Facebook page is
randomly generated until you reach
a certain amount (currently 25) of
fans, then Facebook lets you pick
your own vanity URL.

e |f you are the administrator of the
page, go to
www.facebook.com/username/

to create a username for your page.

facebook Search

Facebook © 2011 - English (US)

Your username is already set
You can direct your friends to facebook.com/togel.

Username Available
username

carolinacanning is available.
Page Nam

& Several things for you to remembe;
= You can't change the username «
it
= You can't transfer the ownership
= You can't violate anyone elses tr.

= If you are acquiring a username
you will lose it.

= Usernames may be reclaimed fo

Are you sure you want to set carolinacannir


http://www.facebook.com/username/
http://www.facebook.com/username/
http://www.facebook.com/username/
http://www.facebook.com/username/
http://www.facebook.com/username/
http://www.facebook.com/username/

Promote and make your website social

Find us on

¢ Insert the n Facebook Image on your website home page and link it to your
Facebook page.

e Use the Facebook Activity Feed plugin to show your audience what their
friends are doing on your website through likes and comments.

e Link your Facebook page to Twitter.

e Announce your Facebook page to your web team. Clemson University and
College departments have websites/directories that list all University related
Facebook pages. In addition, share it with email lists, meeting rooms,
email signatures, flyers for events, presentations, websites, wikipedia ...

e |f you are addressing a live audience, encourage people to join your page
via SMS. Facebook users can send a text message to 32665 (FBOOK) with
the words “fan yourusername” OR “like yourusername” (without the quotes).


http://developers.facebook.com/docs/reference/plugins/activity/
http://developers.facebook.com/docs/reference/plugins/activity/
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College of Agriculture, Forestry and Life Sciences

Samples

FIND A MAOR
Deparntments
Student Services
Faculty & Staff
Research
Alumni

For Empioyers
Glving to CAFLS

‘CAROLINA
iﬂ

Food Safety, Nutrition, and Health

QU » Cooperative Extension » Food & Nutrition » Canning » Carolina Canning

Learn How Find Local Produce = P Carolina Canning os facebook
You like this.
Take a class >> o Certfied SC Members
o Certified Roadside Markets - Carolina Canning
Classes in food preservation are o Community Based Farmers Markets s Creat new peach video from
offered across South Carolna, Find o Community Supported Agriculture the Peach Specialist at Qemson
out when and where they are and e SC State Farmers Market University!
register onfine!
Resources

o USDA Food Storage & Preservation =
National Center for Home Food ‘-. "
presencon By e s e
MGIC Food Safety & Preservation Seuth Carolina #10 Winblo
SC Dept. of Agriculture www. demson edu

Food Safety News

Ball Canning and Preserving

Regional Representative
These rapresentatives can assist you with your
préserving Questions, Leamn who they are and

how to reach them.
e (3 €

Today, we are looking at a
traditional, yelow-fleshed,
Southem peach caled Winblo

349 moressions - O% Feedback

Stelndex: ABCDEFGHIJKLMNOPQRSTUVWXYZ

Clemson University Cooperative Extension Service offers its programs to people of al ages, regardiess of race, color, sex, relgion, national origin, disabelity,
political beliefs, sexual orientation, marital or family status and is an equal opportunity employer.

students

Majors
explore education opportunities in
undergraduate, masters, professional

masters and doctorate levels

Prospective Students

choose the major for you, discover
housing & meal plan cptions, gather
applcation materials, take a tour, and
much more

Spend a Day with CAFLS

visit our campus 10 larn more about
the curriculum & facities avaidble
through our academic programs

Current Students
CoNNect with upcoming events &

college news, seck acadenk advising,
explore Career services

Acagemic Calendar

facebook

"Sugar Glant” Is this week's
Peach Pick along with the New
York Times cover ...
07/31/2011

* 'Georgia may be the peach
state, but we're the tastier
peach state,' sald ...
07/28/2011

CAFLS Students - there are
three paild fall internships
avallable with the ...
07/28/2011

We will be welcoming 37 great
High School students to
Clemson for our South ...
07/22/2011

JOB POSTING @ CLEMSON:
Seeking full-time lecturer

Like 1K

Peach Rivalry Becomes War Between the Tastes: Read NY Times article >

1 2 3 4 5 6 Next

places

'SS Exchange
Clemson's world famous ke cream

Clemson Herbarium
At the Bob Campbell Museum of
Natural Scences

Clemson Forest
17,500 acres are dedicated to
education, research and demonstration

SC Botanical Garcen

Clemson Newsroom

Clemson, SC
Curreatly | Hourty Info | 15 Daxs
Sk OT°F
RealFeel®: 106°F
Winds: Calm
Forecast | Maps

IJKLMNOPQRSTUVWXYZ

College of AgricuRure, Forestry and Life Sciences, Contact information >

Wedate Techaical Contact: PSA CAFLS Web Team | Extession Employees

el 2011 &0  Unhersty, Clemson, SC. Al Rights Reserved . Camson Universty, Clemson, SC 29634, Tel (864) 656-3311}

Webske Technical Contact: PSA CAFLS Wed Team




Invite

* Invite your Facebook friends to your page. You probably have your own
friends on Facebook and odds are some of them are interested in the work
you do. Send them a personal message inviting them to check out your
organization’s Facebook page.

e Don’t ask everyone; just invite your friends who may truly be interested.

e Create and promote giveaways to people that comment to a certain post of
you. Because they have to “like” your page to comment, giveaways are likely
to increase your fan base.



Find possible friends

e Fbsearch.us is a quick and easy way to search for content on Facebook by
key types, for example, posts, photos, people, pages, groups, and events. It
returns only “public” results so you won’t see everything, but it’'s a good
starting point. http://www.fbsearch.us/

facebook search

@® Posts (OPhotos () People () Pages (O Groups () Events



How often should we post?

e According to SocialBakers o

|Iur—*~a Hto a's 'Sk.ﬂvs Pa:idull Converse (on erse Disney

there really isn’t a magic
number for the amount you
should be posting.

e Posting less than 2 times per Searst
week is not enough to maintain
a social connection with
your audience. |

15

e The average page should
receive somewhere between
5-10 new posts per week. -‘

10

The BBC
Economist Radio 1

Posts  Average number of posts per day (measured for the last 3 months)

| I.‘\'

(NNIH PB‘ orid CNN

un sooalbakers

Pt o Fatand Satatan

Creo stalbuc ks CocaC ola Average

= socialbakers
B oot of Fmcebunih Statation

/ Allueera F:J‘(N‘"/S Average



Update regularly

e Keep your Facebook page updated. Don’t make the mistake of neglecting
your Facebook page or homepage.

¢ Your page should be social - not just another avenue for press releases.

® You need to be passionate and willing to walk the extra mile for your
audience.

e The content should be a quick read by your audience. Think of short,
engaging and to the point posts. A reader needs to understand the gist of
your content in 10 seconds or less.

e Keep the content fresh and don’t forget the viral nature of Facebook.

e Reply and pay attention to fans. If a fan asks a question, try to answer it as
soon as possible.



Create engaging content

Share: [-) Status [[@) Photo &]] Link ¥ Video & Question

What's on your mind?

e Ask timely questions

e Ask yes or no questions

¢ Ask specific questions

e Ask edgy questions

e Ask true or false questions

e Ask questions about a photo

e Ask poll questions

e Ask fun questions

e Ask preference questions

e Ask who’s attending an event

e Ask fill in the blank questions

e Reply and pay attention



Status messages longer than 420 characters

walt Carclira Canning - Most Recent «

* Find a photo you want to accompany e ses G ot 1ok 57 e Qe
your extremely long status update. SRR e st

Or upload via emall

Whether you are a professional or backyard grower or simply a peach
lover, “Everything About Peaches® provides both technical and popular
information to quench your peach appetite.

[ Select your phOtO, you can erte as People often ask me whether they should grow peaches in their

backyard. Usually, | tell them no. To be successful, a tremendous
commitment is necessary. Here at "Everything About Peaches™ we will

much as you want! e s B e s

Crowing peaches, (Prunus persica) and nectarines (P. persica) in South
Carolina can be both fun and rewarding, providing you with the
opportunity to put part of the lawn area to good use by producing a fruit
that is both enjoyable to eat and healthful. The success of your peach-
' growing enterprise will depend largely on the care and attention the
i hroughout their lifetimes,
P S h r trees are given t
a e Nectarines are nothing more than fuzzless peaches, and their culture is
the same as peaches. For simplicity, the term peach refers to both
peaches and nectarines in this fact sheet. More information is available
in HGIC 1355, Pruning Peaches & Nectarines, and HCIC 2209, Peach
Diseases |

Purchasing Trees

Remembering the adage "You get what you pay for” is important when
buying peach trees, Often, bargain plants are not healthy or may not be
a cultivar adapted to your area. Buy only recommended varieties from a
reliable source. Keep the following points in mind when purchasing
peach trees:

Select healthy 1-year-old trees, about 3 to 4 feet tall and with a good
root system, A small tree with a good root system is more desirable than
a large tree with a poor root system.

Trees that are 2 years old or older do not usually grow as well as 1-
year-old trees. Frequently, older trees do not have sufficient buds on the
lower portion of the trunk to develop a good framework.

Do not purchase trees that appear stunted, poorly grown, diseased or
insect-injured.

Check the trees closely to make sure that you are getting the cultivar

and rootstock that you desire.,
T -



Provide exclusive content

e Give your audience a reason to
‘Like’ of your organization.
Add content to your page for
your fans that they cannot get
anywhere else.

e Keep the content varied, fun,
and interesting. Think about
exclusive videos, bonus
material, bloopers, podcasts,
tips, gifts, discussion threads,
coupon codes, etc.

www. youtube com/user/exped
itionspatrick...

More

1,142

people like this

Add 1o My Page's Favorites

Puff Adder Snake.mov

i uke K Be the first of your friends to like this

Logged in as Peter Toge!
Add a comment




Get your content shared more often

* Include numbers in your titles and status messages.
e Post on weekends as people tend to share more on the weekends.

e Believe it or not — but certain words get shared more.

Good words are “why”, “most”, “world”, “how”, “health”, “bill”,...
e \Write articles with a positive spin.

e \Write in plain English — as the complexity of a post increases,
the number of times it gets shared decreases.

¢ |nclude videos if possible.



INnteract

e By becoming a fan of your page, your audience acknowledged your
organization. Now it is your turn to show them that you care about them
and their loyalty. Answer to their posts or at a minimum, “like” their posts.

e Ask fans to take interesting photos from their county. Have your fans upload
these photos to your page. Interaction keeps people connected.

e Keep in mind, every time someone interacts on your page it may appear
on that person’s Facebook feed, promoting your page to their friends.

e Empower your fans, rather than trying to marginalize, shove aside,
or steam roll them with press releases or event announcements.
Ask everyone to like your posts.



Tag photos

e |f you host events, be sure to take plenty of photos, load the photos
to your Facebook page and tag the people on the photos.

e Encourage fans to tag themselves.

e This, again, pushes that photo and the link to your page out into
the walls of your fans and their friends.

@ Your Settings
Manage Permissions
f ] Basic Information

Page Visibility: (_Only admins can see this page

Country Restrictions:  Type a country... What is this?

[(3) Profile Picture ]
£ Featured Age Restrictions: ~ Anyone (13+4) 4 | What is this?
ﬂ Resources
Ep Manage Admins Wall Tab Shows: = All Posts s 7 GExpand comments on stories
BS

S
i App‘ Posting Ability: gUsers can write or post content on the wall
‘{@ Mobile g Users can add photos
b Insights gUsers can add tags to photos by Carolina Canning
a Help gUsers can add videos
&' Deals

: . , (2]
Moderation Blocklist: | comma separated list of terms to block...

Profanity Blocklist: = Medium 43 (?]



Tag your page

) [ News Feed Top News - Most Recent €D
e Use the @ tag. As long as you like your
y ’ Share: [-) Status [[@) Photo #]] Link "% Video & Question
own Facebook page, you can “@ tag. P
your page on your own personal profile A South Caralina Master Nawralis Program
wall. Tag your Facebook page by writing | 7 reach rcks for soutn carotna - #1 mich may - everythin..
a personal Status update_ z South Carolina Botanical Garden
~{ ~ 150 Discovery Ln, Clemson, SC 29634...

¢ |f Facebook does not automatically link to a friend’s name or page name, start
typing the “@” symbol and the first few letters of your fan page name, and it
will appear from a drop-down menu to select. This makes it an easy link that
your friends can choose to click.

e This also can be done when you post messages on other people's walls or
fan pages. But keep in mind to not just spam other pages.



Have a call to action

e Every Facebook page should
have an objective it wants the
audience to complete whether
itis ...

v buying a product
v signing up for a workshop
v signing up for a newsletter

v signing up to become an
advocate

v'making a gift

v volunteering their time

& wall

2] mfo

A Friend Activity
2] Photos

m Donate

E Events

B scec

; Discussions

u Reviews

About

The South Carolina Botanical
Carden is a diverse 295 acres
of naturd) lands

More

1 check-in

888 people like this

Likes See Al

) Daniel Stowe
Botanical Carden

The North
Carolina
Arboretum
& Upstate Locally
X Grown

“Expeditions with
Patrick McMillan™

e e North Carolina
”* Botanical Carden

Create 2 Page
Add o My Page's Favorites

Remove from My Page’s
Favorites

South Carolina Botanical Garden + Donate

Public Maces - Clemson, South Carolina

e

L

Make your secure onling gift by Credit or cebit carg, or leam adout other ways 1o give to Cler

Your $ft 1o Clemson helds support students, facultly and s1alf— our Most valuabie resources |
priorities for the Wil to Lead campaign

Leam more about ways t0 Support our pricrities

Make a Gift to the SC Botanical Gardens Now!*

Five Reasons We Need Your Support
1. Staffing needs: We only have 5 full -time staff to maintain 295 acres: we need more

2. Increased expenses: As gas and materials prices
Increase, so do our expenses for equipment and garden
maintenance.

3. More education programs: We want to meet the
increasing interest from adults and children to learn
about plants and nature.

4. Continued mission: We keep the Carden cpen every
day, free of charge, 1o anyone who needs a quiet retreat,
a delightful walk, or a chance to commune with nature.

5. Crowing under restraint: We are trying to reduce our dependency on ever -fluctuating
funds by gaining more financial independence,

Five Reasons to Love the Carden

1. In our busy world, the Carden offers a tranguil retreat
charge

2. We connect kids with nature—bullding exctement and
science and stewardship of the enwironment,

3. We're cheaper than a gym membership, and offer a mi
lovelier place to exerose!

4. We offer enriching programs such as nature hikes, gec
museum tours, nature - based sculptures and gardening ¢

$. We protect and grow native plants and habitats,

*You wil be forwerded to Oomaon Usiversty’s officel secure online donstion form



Track readership and learn

e Get statistics on your audience, demographics, page views, interactions and
much more with the Insights tool for pages. See what works and go from there.

Demographics
Gender and Age’
13-17 18 24 35-44 45-54
-~ I
Message I Posted ] Impressions ] Feedback « .
Thanks to Desmond Layne -~ Dr. Peach -~ for posting this... May 19 at 4:.07pm 201 1%
A vertical farm in Charleston? Clemson studies feasibility May 10 at 1:56pm 274 0.73 %
Cood news for gardeners and the environment May 17 at 5:08pm 197 051%
http://bit.ly/}Qplib May 3 at 8:38am 294 0%
Charleston considers growing up, not out http:/ /bit.ly/muwCyk May 16 at 10.57am 231 0%
If you want to learn how to put up tomatoes and bean, jam... May 4 at 11:42am 199 0%
Deeper port helps sell SC soybeans overseas.... May 16 at 10:39am 196 0%
Ahmad Khalilian wins with precision! http://bit.ly/jOx2xm May 13 at 11:56am 196 0%

Co to Carolina Canning for more Info on classes May 14 at 11:10pm 164 0%



SO what is the biggest secret?



PAassion

e The “Chosen Social One” needs to have passion for the audience.

e Your organization needs to understand that Facebook should not be just
another task on your list of duties.

e To be successful and social, it means for you to show passion for your
audience every hour of the day, 313 days a year. It is like falling in love!
Show your love! You would not just be in love from 9-5, Monday - Friday.

e \While you don’t have to be in the office all of this time, you must be prepared
for passionate “chatter” from all angles and all times.

e Don’t automate posts! It is like sending a robot to a networking event.

e Keep in mind, people that like your page are your friends and advocates.



Sample Facebook pages @ Clemson University

e Clemson University
http://www.facebook.com/clemsonuniv

e Clemson University's College of Agriculture, Forestry & Life Sciences
http://www.facebook.com/ClemsonCAFLS

e Expeditions with Patrick McMillan
http://www.facebook.com/expeditionspatrickmcmillan

e Clemson Extension - Upstate Horticulture
http://www.facebook.com/UpstateHort

e South Carolina Botanical Garden
http://www.facebook.com/pages/South-Carolina-Botanical-Garden/103813554908

e Carolina Canning
http://www.facebook.com/carolinacanning

e Upstate Horticulture
http://www.facebook.com/UpstateHort



http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/expeditionspatrickmcmillan
http://www.facebook.com/pages/South-Carolina-Botanical-Garden/103813554908
http://www.facebook.com/pages/South-Carolina-Botanical-Garden/103813554908
http://www.facebook.com/pages/Carolina-Canning/154004811319982
http://www.facebook.com/pages/Carolina-Canning/154004811319982
http://www.facebook.com/UpstateHort
http://www.facebook.com/UpstateHort

References

This information is supplied with the understanding that no discrimination is intended and
no endorsement by the Clemson University is implied:

News

Social Media News — http://socialmediatoday.com

Facebook Marketing Statistics — http://www.checkfacebook.com
Nielsen Wire — http://blog.nielsen.com/nielsenwire/

Facebook Resource — http://www.allfacebook.com

Techcrunch — http://techcrunch.com

socialbakers — http://www.socialbakers.com/

Tools

Facebook Applications — http://www.involver.com

Facebook Applications — http://fanpageengine.com/

Facebook Plugins - http://developers.facebook.com/docs/plugins/
Facebook Vanity URL - http://www.facebook.com/username/
Facebook Link to Twitter - http://www.facebook.com/twitter/

Static FBML 2011 - https://www.facebook.com/apps/application.php?
1d=225821460764691

Hootsuite - http://hootsuite.com/

TweetDeck - http://www.tweetdeck.com/



http://socialmediatoday.com
http://socialmediatoday.com
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http://www.involver.com
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http://www.facebook.com/twitter/
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Questions?



http://media.clemson.edu/public/psa/facebook-secrets. pdf



http://media.clemson.edu/public/psa/facebook-secrets.pdf
http://media.clemson.edu/public/psa/facebook-secrets.pdf

