@ CENTER FOR STUDENT
ZLEADERSHIP AND ENGAGEMENT

DIVISION OF STUDENT AFFAIRS

FY24 HIGHLIGHTS

The Center for Student Leadership and Engagement (CSLE) contributes to delivering the No.1 Student Experience by
preparing every Clemson student to be a leader in their profession and community. Our mission is to help students BEGIN
their Clemson experience successfully, BELONG through connections to campus and BECOME a Clemson leader.

IMPACT ON THE STUDENT EXPERIENCE
PROGRAM ENGAGEMENT:

23,423 Fall 2023 student

 attendees (84,61 } 27’69 0 936%

Total student attendees, a 110.6% of respondents strongly agreed or agreed that they feel more connected

:ttze%:gs"'”lgszf/m student increase from FY23 to the Clemson community as a result of participating in a CSLE program
Student touchpomts in addition TlgerQuest page views CSLE Instagram impressions Total views on the Clemson Parent and Fam|I|es registered for
to program engagement) Family Experience online portal Family Weekends

“CSLE supports Central Spirit by assisting in club operations, particularly involving the large events that Central Spirit is in charge of, like Homecoming.
The center also provides direct advising in day-to-day operations for club leadership. CSLE is especially helpful when it comes to communication with other
campus entities...The CSLE staff is super friendly and willing to help in any way they can.”

— Sam Bradley, President of Central Spirit

DELEGATED STUDENT ORGANIZATIONS (DSO) ADVISED BY CSLE:

6 344 100

of DSO officers strongly agreed or
agreed their CSLE advisor supported
their leadership development

Delegated Student Hours CSLE staff spent supporting organization-led Clemson traditions including: TigerProwl,
Organizations advised First Friday Parade, Tigerama, Homecoming, Aux Cord Wars and the Drag Show

BEGIN: STUDENT TRANSITIONS

Survey results reflect new students who indicated they strongly agreed or agreed.

READY, SET, ROAR! (RSR)):

1,767 9783 97.3% 95.42,

New student felt like they belonged felt prepared to invest in their identified as being a Clemson University
t.e\./v studgn RSSR' at Clemson as a result Clemson Experience as a result Student after going through RSR! and
participated in Rok: of attending RSR! of attending RSR! Welcome Week
VIRTUAL ORIENTATION: CLEMSON LEADER DAY:
o o
5341 97.0% 3,881 90.8
believed Virtual Orientation helped them feel were confident in their ability to build community

New students completed Total participants

Virtual Orientation with others as a result of Clemson Leader Day

more prepared to attend Clemson University



BELONG: STUDENT INVOLVEMENT
STUDENT ORGANIZATIONS: SUMMER PROGRAMS:

66,846 20291 519 J

Total programs

422

Total members Unique members Total organizations Total participants

U-NITES!:

6,600

Total attendance

944

of participants strongly agreed or agreed that
attending U-NITES! events helped them to feel
more connected to the Clemson campus

93%

of participants indicated they
were very likely or likely to
attend future U-NITES! events

88

Total programs with 26 collaborations
with campus organizations

BECOME: STUDENT LEADERSHIP DEVELOPMENT

CLEMSON LEADER FRAMEWORK:

o7 69

University experiences connected

into the Clemson Leader Framework completed with students

CERTIFIED STUDENT LEADER PROGRAM:

Survey results reflect participants who indicated they

strongly agreed or agreed.
o
1002

. reported they improved

Certified leaders in their ability to lead

CONNECTIONS PROGRAM:

9/ 95

Mentors served at a CONNECTIONS program Mentees served through
(of which five were Senior Peer Mentors) the CONNECTIONS program

One-on-one leadership consultations

31

Mentors completed the
EDSA3900 course

WOMEN IN LEADERSHIP CONFERENCE (WiLC):

100%

of attendees strongly agreed or agreed that the WiLC helped them to became more
aware of their leadership capacities, skills, strengths and areas of improvement

LEADERSHIP WEEK:

97

of participants strongly agreed or agreed that they felt more confident in their
ahility to lead after attending a Leadership Week event

361 22

Total participants across eight programs  Campus and community partners engaged in the week

96

of participants strongly agreed or agreed that the CONNECTIONS
programming contributed their sense of belonging

CAMPUS AND COMMUNITY IMPACT

SERVICE TO CAMPUS PARTNERS:

132

Presentations, consultations or trainings given to campus
partners, community partners and university boards

SUPPORT OF THE PAW PANTRY:

452 Fall 2023 visits serving
160 unique students (36.7%) 1 23 3
7

y 781 Spring 2024 visits serving Total visits in FY24
229 unique students (63.3%)





